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Members Only:
Event Marketing:

How many event profession-
als out there leave market-
ing & branding to the so-
called “specialists” in the
advertising and public rela-
tion’s world? Stop the mad-
ness! There are numerous,
user-friendly ways to use
marketing and branding to
boost your business. Are
you looking to create buzz
about your business? Make
your event more interactive?
Supplement your company’s
earnings with new market-
ing services? Tune in here
to the Las Vegas ISES Chap-
ter Buzz page to learn more
about the merging of the
event and marketing worlds
to arrive at the latest evolu-
tion of our industry -

event marketing.

Each buzz newsletter will
deliver to you real world
information on how to incor-
porate social media, sur-
vey's, celebrity figures, part-
nerships/sponsorships, press
releases, storylines, guerilla
marketing, viral marketing,
logo’s, step & repeats into
your personal business or
your client’s business to cre-
ate more bang for your
buck. We will address how
these tactics can create
community and capture peo-
ple’s imaginations from the
moment they are invited to
an event you are producing.
So, don't miss out on our
event marketing series, as
we reveal to you easy ways
marketing & branding can
put money in your pocket
and strengthen your busi-
ness model.

By: Courtney Pansini

Planet Hollywood Resort and
Casino

By: Christine Newcombe,
CSEP
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The Next Generation...Students.
New Event Design & Production Certificate Program Features ISES
Members on Its Advisory Board

The International School of

Hospitality's (TISOH) new Event

Design & Production Certificate
program includes a number of
ISES members on its Advisory
Board, including Lenny Tala-
rico CSEP and /SES Board
members Tori Chivers,
Joshua Jones
DMCP and Suzi
Waltos CSEP. The
Advisory Board is in
charge of reviewing
the curriculum, and
through their exper-
tise, ensuring that the
learning materials are
current, practical and
comprehensive.

The Event Design &
Production (EDP) certificate
program is designed to provide
intermediate and advanced
levels of knowledge in special
event creation and execution,

Industry Grapevine:

along with the necessary skills
in organization, site manage-
ment, design, production and
evaluation. Through interactive
lectures, discussions, projects,
readings and the use of educa-
tional technology applications,

U
the EDP course will cover the
design process and chronology
of event production. Partici-
pants will leave with functional

tools to allow for critical prob-
lem solving to achieve excel-

This Edition: Fire Marshall Updates

Some new “guidelines”
heard through the industry
grapevine:

-Rounds must be 6’ between
each vs. the previous 5’

-8’ aisle in exhibits

Industry Helpline:

Tips for our industry:
Use a timeline. I use
this tool for each of my
events to stay on track
and manage my

time. Meeting with staff
on a weekly basis to dis-
cuss what is upcoming
and what has been done
helps shape the event

-14 chairs max in theater and
classroom before an aisle

-Swag draping in ceilings may
not be below a sprinkler

and keep everyone in-

cluded in the production
process. It makes prob-
lem solving easy as well.

lence in execution. This 45 hour
program is offered in class as
well as online. The online pro-
gram starts whenever enroll-
ment processes are complete
whereas the next classroom
program starts in January 2010.
The School also offers the
Conference Management &
Event Planning Certificate
with an online program in
addition to a FASTtrack 5

THE INTERNAT|DNAL SCHDUL week program beginning on
OF H(Z)_{.__‘Ii!:_‘ITAL[T"n'r

November 9. Other certifi-

cate programs include Meet-

ing & Event Catering, Art of

Food & Beverage, Hospitality

Leadership & Supervision,

Hospitality HR, Wedding Co-
ordination & Design, Art of
Concierge and Hotel Opera-
tions. More details at

-They draw red lines to verify
the aisles all match up

*nothing has been official.
Please check on
www.iseslv.com for further
updates.
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NEWSLETTER TITLE

Brit Bertino, CSEP
Power Events

How are you being
GREEN?

Baskow Making Headway in Green Practices!

Baskow and Associates is
dedicated to producing
“Green Meetings and
Events” and approaches
each event with an aware-
ness and responsibility to
sustaining and reducing
impact on the environment.

We have taken steps both e 1 = LT
internally and externally E:Ej,gy %]IJ [:;5 5 LB[ET_”}] .|
with events to promote :
eco-friendly best practices
within the hospitality indus-
try and have partnered with
a number of organizations
to enact our beliefs.

industry by practicing and
promoting best practices in
this area. Some if the best
practices in transportation

may include but are not lim-
ited to:

e Enforcing Idle Laws on
the vehicles - engines off

Our mission is to lead the during event
charge in the dedication to

AR e Use recycled materials
sustainability in the events

for all sign production
Best Green Practices by: Brit Bertino, CSEP

them to a thumb drive and
bring them on-site to the
event to ensure that we
have not missed any impor-
tant communication be-
tween vendors and our cli-
ents. You know how re-
guests may get fumbled

Green Best Practices:

We have created separate
“e-mail correspondence”
folders for each client and
their event. Instead of print-
ing all correspondence, we
save the e-mails to the
folder and we then save

e (Carpooling of staff to
main pickup locations, re-
ducing fuel consumption

e Traffic Routes proposed
are shortest in miles,
possibly reducing fuel
consumption

e Enforce Carbon
Neutral Travel — pro-
pose to all client plant-
ing trees at nearby
schools or parks to off-
set the carbon emissions
produced by the buses

e Recycle Bins at Drop-off
points when possible for
any plastic bottles, glass
collected, etc.

between the date you are
hired to the day that you
produce the event. We
make sure that we have our
“e-mail correspondence”
folders with us at all times
to ensure that we don’t
miss a beat!

Green Practices in our Board of Directors offices....

Turn off lights / Recycle Pa- o
per & re-usable coffee .
mugs. s # s
e 3
o
Carpooling whenever possi- +GHs
ble, even with clients! o 1

By: Courtney Pansini, Planet
Hollywood Resort and Casino



VOLUME 1, ISSUE 1

Page 5
||
Membership Committee:
4 GHF ) w&%H/ O 19 /
. bk 3 99wl
2 = -
$ %&% ., - # ' " 3
F - B
<
%&% -, -
|
?
e Website optimization to
help all members.
Communications Committee: * Speakers Forum in the
Carla M. Marrero/Courtney Pansini/Christine Newcombe/ Buzz
John Humphreys . .
e More information/
/\ We really hope to learn from our mistakes and Education for members
empower and in- work on what’s important. to utilize in business.
Y spire members by Service and communication
showing them is at the TOP!

i' S how visible ISES 2010:

members can be

. e More engaging content
to future clients.
L . for our members.
This is a time to

We formed this CSEP committee to educate, promote and assist future
and present CSEPs. Stay tune for monthly informational components.

gela Roberts CSEP, CMP Pacific Event Productions
Brit Bertino, CSEP Power Events
Suzi Waltos, CSEP Planet Hollywood
Robyn Hadden, CSEP UNLYV Hotel College

Christine Newcombe, CSEP Studio En-novate

Lenny Telarico, CSEP MGM Mirage Events

Michael Brown, CSEP, CMP Hello Las Vegas

Gary McCreary, CSEP, CMP, CPCE Venetian / Palazzo Hotel & Casino




Page 6 NEWSLETTER TITLE

Did you miss the IACEP meeting @ Green Valley Ranch?

Go to www.iseslv.com and get the details you missed.




VOLUME 1, ISSUE 1 Page 7

Attention ISES MEMBERS!

Our marketing and décor / (
budget has been cut way
back this year” ... #H
“What you put
into it, is what > h&h =
you get out of )
it.” 37 A . 1A 1
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Budget Conscious x
Clients??

A fun new idea for budget con-
scious clients: B

?
L
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Joshua M. Jones, DCMP

Baskow and Associates

Education and Programs Committee:
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ISES LAS VEGAS CHAPTER

P.0. Box 95643
Las Vegas, Nevada 89193

Please go to www.iseslv.com for a list i
of active Members and Board of I
Directors. PO Box 95643

The Mission of ISES Las Vegas

To educate, advance and promote the special events industry
and its network of professionals.

To that end, ISES Las Vegas strives to:

Uphold the integrity of the special events profession to the
general public through our "Principles of Professional Conduct
and Ethics"

- Ignite opportunities that sparks others to do their best by

collaborating creative ideas and new solutions
ISES.COM

Foster a spirit of cooperation and mentorship among its
Dedicated and Educated to
Deliver Creative Excellence and
Professionalism in Special Events

2nd Quarter Buzz...Be on the Look out for these HOT Stories!
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LOOK WHAT ‘S UP AHEAD!!



